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Abstract 
The ease of long-distance interaction makes social media a necessity that must exist in every 
individual's life, which causes a person to have an uncomfortable feeling if they cannot access social 
media. Indirectly, accessing social media can result in some people who have social media addiction. 
Others desire to be noticed by others, difficulty communicating directly in their social environment, 
which makes them prefer to spend time interacting through social media. The phenomenon that 
happens is excessive and repeated use of social media every day, loss of self-control, which causes 
the long duration of use, unconsciousness of negative consequences to themselves and those around 
them, tolerance of social media. Emerges the withdrawal symptoms when trying not to access social 
media, such as feelings of discomfort in addicted adolescents. This study aimed to find out the 
description of the level of social media addiction among adolescents in Padang. The method used in 
this study was descriptive research with quantitative methods. The sample used in this study was 
250 adolescents. From the data collection results, it was generally found that adolescents are in the 
low category with an achievement of a percentage, 51.2%. Then, adolescents are in the medium 
category with a percentage, 42.4%, and some adolescents are in the high category with an 
achievement, 1.6%. 
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Introduction  
The developments in this digital era have brought changes that are more focused on advances in 
technology, information, and communication. One of the developments in the current millennial era is social 
media which helps and makes it easier for individuals to connect, interact and socialize with many people 
from a great distance. This progress also aims to facilitate the space and scope of humans which proves that 
people's thinking power and also human behavior patterns are progressing and developing rapidly 
(Primayuni & Neviyarni, 2020). This social media is an application that connects many people in one 
particular timeline (Xiacalisng et al., 2015; Carley & Spapens, 2017; Ardi & Sukmawati, 2017). Activities or 
activities that can be carried out on social media focus on sending messages to each other, sharing personal 
identities and other information (Roth, Bobko, Van, & Thatcher, 2016; Ngai, Tao, & Moon, 2015; Ardi & 
Maizura, 2018; Afdal et al., 2019; Ardi & Sukmawati, 2019). Social media has an interactive nature and 
feedback that allows users to connect, share information, and collaborate (Bosman & Zagenczyk, 2011).  
Several applications on social media such as Facebook, WhatsApp, Instagram and others provide 
information for everyone to share information, photos, or videos on someone's events or activities. Surely, 
this social media is an alternative to build and connect people from various countries (Young & Abreu, 2015). 
The use of social media today can be termed a double-edged sword that can cause negative effects such as 
addiction or dependence on social media (Leong, L. Y., Hew, T. S., Ooi, K. B., Lee, V. H., & Hew, 2019). The term 
social media addiction has become a label for individuals who are difficult to let go of and control themselves 
from social media (Andreassen & Pallesen, 2014). An excessive use of social media in everyday life can make 
teenagers forget about time and neglect their obligations to study and help parents at home (Praditasari, 
Handayanto & Wulandari, 2019). The problem use is the constant urge to continue accessing social media and 
this inability to control them which causes addiction problems (Boer, Stevens, Finkenauer & Eijnden, 2020).  
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Obviously, adolescents are a stage of self-identity search that requires a role from the environment such 
as peers, at this time adolescents are also in a state of confusion due to the inability to determine activities 
that are beneficial to themselves, as well as curiosity about things they don't know (Aprilia, Sriati & 
Hendrawati, 2018). Adolescents are a group that is prone to experiencing social media addiction problems 
due to their curiosity, attention, and problems such as difficulty communicating directly in their 
surroundings so that teenagers prefer to spend time accessing their social media. Social media that is widely 
used by adolescents such as cell phones, video calls, and various liaison applications such as Facebook, 
Instagram, WhatsApp and other applications as multifunctional tools, which can cause them to use 
technology, especially social media, both positively and negatively (Sari, Ilyas & Ifdil, 2017). 
Addiction is an addictive behavior with a facility that becomes a habit. Nearly 80% of adolescents aged 10-
19 years spread across 11 provinces in Indonesia are addicted to the internet, and 24% of them use the 
internet to interact with strangers, which without realizing it can be bad for themselves (Hapsari & Ariana, 
2015; Adiarsi, Stellarosa & Silaban, 2015; Hakim & Raj, 2017). Based on a research conducted on American 
students aged 13 to 17 years, 90% of them were social media users, and 35% of them used social media 
repeatedly every day which allowed them to get social media addiction (Kiracaburun, 2016).  Concerning 
about missing information is also the reason for a teenager to use social media with high intensity, leading to 
addictive social media behavior (Fathadhika & Afriani, 2018). 
Social media addiction can be seen as a form of internet addiction, in which individuals show compulsion 
to access social media excessively and repeatedly every time (Hou, Xiong, Jiang, Song, & Wang, 2019). This 
social media addiction has the potential to be a mental health problem for some users who access it freely 
without having a time limit in using social media (Griffiths, Kuss & Demotrovics, 2014). This addiction is 
included in non-psychic addictions which are commonly referred to as compulsive behavior. This behavior 
makes adolescents feel better, escape from problems and to get social status or attention from others which 
greatly affects the lives of adolescents (Finley & Lenz, 2014). The negative impacts included in social media 
addiction include bullying, excessive shopping activities, hoaxes, and even pornography (Montag & Reuter, 
2017).  
Moreover, some of the characteristics of people who are addicted to social media, namely excessive use, 
anxiety when unable to access social media, increased tolerance for social media addiction and social 
isolation (Rosyidah, 2016). A study conducted by Swansea University in Wales found that some people will 
get withdrawal symptoms if they stop using their social media (Rashid & Kenner, 2019). The symptoms 
displayed by someone who is addicted to social media are loss of self-control, conflict (internal and personal), 
preoccupation with accessing social media, accessing social media to change moods, and withdrawal (Fabris, 
Marengo, Longobardi & Settanni, 2020). Gradually, this social media addiction turns humans into zombies 
who do not have free will, and remain shackled in social media applications (Lanier, 2018). Social media users 
should be able to think precisely and logically to place and receive functions and facilities in the form of 
features on social media according to the needs of teenagers (Vera & Netrawati, 2019).  
However, this addiction phenomenon is very worrying, especially because many adolescents have 
addiction problems that cause adolescents to be unproductive in their daily activities (Novrialdy, Nirwana & 
Ahmad, 2019), such as spending a lot of time on social media activities that have negative impacts in life such 
as neglecting social obligations and interfere with youthful daily productive activities (Bozoglan, 2019). The 
factors that influence social media addiction are internal factors (personality) and external factors caused by 
external activities carried out on social media (Thompson, 2014). 
Method 
This study was a descriptive type of research with a quantitative method which aims to describe the level 
of social media addiction of adolescents. The sample used in this study was 250 teenagers. The sample in this 
study was taken by using a random sampling technique. The research instrument used was a questionnaire 
about social media addiction behavior with a Likert scale model. 
 
Results and Discussion 
Based on the results of the data processing that has been done, it can be presented and analyzed in 
accordance with the research objectives, namely to find out the description of the level of social media 
addiction of adolescents. The level of social media addiction of adolescents Padang is seen based on the 
characteristics of the adolescents or users who have social media addiction. The following is the distribution 
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Table 1 The frequency and percentage of social media addiction behavior 
No Category Interval F % 
1.  Very High 161 – 190 0 0 
2.  High 131 – 160 4 1,6 
3.  Moderate 101 – 130 106 42,4 
4.  Low 71 – 100 128 51,2 
5.  Very Low ≤ 70 10 4 
Total 250 100 
 
In the following table, the data on social media addiction behavior among adolescents in general were in 
the low category consisting of 128 adolescents with an achievement percentage, 51.2%. Even so, there were 
106 students with moderate social media addiction with an achievement, 42.4%. However, there were also 
adolescents have social media addiction who were in the high category with an achievement of a percentage, 
1.6%, and in the very low category with a percentage, 4%, Nevertheless,  there were no adolescents who were 
in the very high category in having the social media addiction. 
The characteristic components that affect the emergence of social media addiction behavior were salience 
(salience), mood modification (mood), tolerance (tolerance), withdrawal (withdrawal), conflict (conflict), and 
relapse (Griffiths, 2005). Addiction is a serious psychological diagnosis based on specific criteria that interfere 
with human life (Parks, 2013). Furthermore, in line with the previous component, there are several criteria 
possessed by users who experience addiction, including: 1) compulsive use, 2) loss of control, 3) continued 
use despite adverse consequences, 4) tolerance, 5) withdrawal (Coombs & Howatt, 2005). These criteria are 
the desire to always open social media, the desire to spend time on social media, feel uncomfortable when 
you cannot open social media, cannot control yourself when using social media so that they ignore other 
productive activities (study, sports, hobbies, etc.) (Bilgin, Sahin & Togay, 2020).  
Then,  based on one of the aspects that characterize adolescents who have social media addiction, namely, 
withdrawal which is a psychological or physical impact on a person who is addicted because he tries not to 
carry out his behavior or habits in accessing social media (Williams & Kraft, 2015). This social media 
addiction often starts because it feels better when faced with difficult situations and makes adolescents relax 
when making social media an escape (Albin & Bailey, 2013). This addiction is often triggered by hyperactivity 
in the appreciation or judgment of each individual (He, Turel & Bechara, 2017). Following are the data 
obtained from the results of research on social media addiction based on the withdrawal aspect. 
 
Table 2. Social media addiction based on the withdrawal aspect 
 
Aspect Interval Information F % 
Withdrawal 
35 – 40 Very High 2 0,8 
29 – 34 High 14 5,6 
23 – 28 Moderate 125 50,0 
17 – 22 Low 94 37,6 
≤ 16 Very Low 15 6,0 
Total 250 100 
 
Based on the table above, it was found that the level of social media addiction in adolescents was 
dominated by 125 adolescents who were in the moderate category with a percentage, 50%. Then, it was 
followed by 94 adolescents who were in the low category with a percentage, 37.6%. After that, there were 15 
adolescents in the very low category with a percentage, 6%. Next, there were 14 adolescents who were in the 
high category with a percentage, 5.6%. Lastly, there were 2 adolescents who were in the very high category 
with a percentage, 0.8%. 
Adolescents access social media as a means of communicating with family and friends, especially for 
someone who has difficulty communicating directly, looking for various information, news, entertainment, or 
popular posts that are happening (Lestari, Dewi & Chairani, 2020). Then, It was found that there are other 
causes that make someone addicted to social media, such as the expert argued that social media addiction is 
also caused by the application itself, a feature that is made very attractive and stimulates someone to keep 
using and difficult to avoid (Nakaya, 2015). 
Conclusion 
Based on the results of this study, it revealed that half of the respondents have social media addiction at a 
moderate level, amounting to 125 students. Thus, it is really hoped that various parties such as school 
teachers and parents can be responsible for efforts to overcome and prevent social media addiction by 
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providing a good understanding of the correct use of social media so as to minimize the negative impact of 
excessive social media use.  
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